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FOREWORD

| met with a start-up recently who told me of their dream to potentially change the lives of mil-
lions of people globally who suffer from hearing difficulties in an affordable way. | asked them
to explain how they envisaged achieving this dream. Their plan sounded robust, their vision
clear, but yet, the challenges they cited as a start-up sounded almost insurmountable, yet so
familiar. They cited the lengthy process of registering their business and the impact this has on
competitiveness; the lack of funding opportunities available to pre-revenue start-ups; and the
continuous struggle to gain market access as key reasons for not succeeding yet. Repeat this
story more than a million-fold, and you will have a good view of the challenges of a typical start-
up wanting to get going in Africa.

Small and Medium Enterprises (SMEs) will play a critical role in reaching the post-Millennium De-
velopment Goal of eradicating extreme poverty and hunger globally by influencing the achieve-
ment of full and productive employment and decent work for all. Countries across Africa have
different levels of urgency around SME development programmes to enable economic growth
and reduce unemployment across the continent, however, those countries in Africa who have a
succinct focus on SME development will reap the economic benefits well into the future.

In our experience of working with SMEs, organisations who run SME programmes, and SME
enablers alike, one thing is clear — job creation resulting from robust SME programmes and
commitment across African countries is tangible, and the real value is only starting to emerge.

Thinkroom Consulting is actively involved in SME development initiatives across different in-
dustries, throughout Africa. The need for a study on the conduciveness of starting and doing
business as an SME in Africa became apparent as we started to engage with SMEs and SME or-
ganisations alike. We hear very similar SME needs across the different African countries, where
the cost of starting a business often acts as a deterrent to SMEs entering the space. Once an
SME conquers this first critical step of starting a business, they are hit with the stark reality of
becoming sustainable, with a large percentage of new start-ups ultimately closing their doors
within the first year of operation.

This secondary study incorporates the assimilation of key indicators from a number of credible
studies across twelve African countries to determine a measure for the conduciveness of starting
and operating a business as an SME in the country in question. The key indicators were grouped
and weighted in order to determine a conduciveness measure. The twelve African countries
were then ranked to indicate the most to the least conducive countries to start and manage an
SME business. This score was further benchmarked against countries outside of Africa to pro-
vide an indication of the measure compared to non-African, developed markets. The findings
are most informative, and could be used by organisations wanting to make decisions about SME
development; investors; governments on SME policy; and SMEs themselves to name but a few
of the parties who could derive benefits from the study.

We hope this study will provide entities who can influence the conduciveness of starting and
growing a business in Africa with needed information to tackle the issue afresh, as well as inform
organisations who engage with SMEs sufficiently to be proactive in their approach. The study
should also entice those SMEs starting or running their own businesses to understand the land-
scape enough to make informed decisions.

We are in the fortunate position of having a meaningful impact on job creation and poverty al-
leviation as SMEs or as organisations dealing with SMEs in Africa. It is not only our duty, but our
privilege to make a real difference to millions of households on the continent through creating
opportunities that in turn create jobs and eradicate poverty. Let's achieve this dream together.




THE STUDY

ABOUT THINKROOM

The study set out to measure the conducive-
ness of starting and conducting business in
Africa for SMEs, with a specific focus on some
of the key emerging economies in Africa for
which adequate data was available. It involved
an investigation into and the collation of data
produced by existing credible research.

Four specific categories of data are considered
in the study, which are perceived to have either
adirect orindirect influence on the conducive-
ness of starting and operating an SME in each
of the researched countries. The selected cat-
egories are: The Macro Environment, the SME
Environment, Internet and Mobile Capacity, as
well as the Infrastructure and Logistics of each
country in the study. Specific variables were
identified within each of the previously men-
tioned categories to ensure a holistic mea-
surement on the combination of the measures.
The information was analysed to provide an
overall score reflecting a country’s conducive-
ness for SMEs to start and operate businesses
therein. The countries considered in this study
include Botswana, Ethiopia, Ghana, Kenya,
Mauritius, Namibia, Nigeria, Rwanda, South
Africa, Uganda, Zambia and Zimbabwe, with
the availability of consistent data serving as
a key motivation for inclusion into the study.
These countries are highlighted in this report
in the order of their calculated conduciveness
for starting and operating a business.

The rankings were derived by taking all the
variables in the study into consideration and
weighting each variable according to its per-
ceived influence on the conduciveness for
SMEs to start and conduct business. The
country rankings are reflective of how each of
the countries in this study compare to one an-
other.

The report enables stakeholders interested in
venturing into Africa to easily access informa-
tion that is relevant to their endeavours.

Thinkroom consists of a group of highly expe-
rienced individuals who are passionate about
developing small and medium-sized enter-
prises (SMEs) across Africa. Having worked
with numerous SMEs across Africa over a
sustained period of time, Thinkroom under-
stands the unique and complex environments
through which SMEs have to navigate whilst
starting and operating their businesses.

Thinkroom specialises in developing and man-
aging programmes on behalf of organisations
that help SMEs gain access to funding, skills
and markets and also supports SMEs in the
capacity of mentoring and training.
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LANDSCAPE RESEARCH VARIABLES & DESCRIPTIONS

The categories and variables that were used to calculate the overall country rankings, as
derived from credible sources, are listed and explained below:

Measured Variable Description

Macro Environment

Political stability This variable captures perceptions of the likelihood that the government
will be destabilised or overthrown by unconstitutional or violent means,
including politically-motivated violence and terrorism. In this report,
political stability is reported on in percentages, where 0% indicates an
exceptionally low political stability and 100% very high political stability.

Corruption clean score This perception-based index provides a measure of how corrupt the
public sector of a given country is perceived to be. In this report, a
percentage of 0% indicates a highly corrupt public sector, whereas 100%
indicates a very clean public sector.

GDP trajectory (2015 - 2016) This measure indicates the GDP (Gross Domestic Product) growth of a
country and how it is predicted to change between 2015 and 2076.

Social hostilities This index reflects the level of social hostilities due to religious restrictions
in the researched countries. In this report, 0% indicates exceptionally low
social hostilities, whereas 100% indicates a very high level of hostility in
the country.

Government restrictions on This index measures the level of restrictions that respective governments
religion place on religion, which can potentially cause social or political unrest
within countries.

Population below poverty line This measure indicates the percentage of the total population who are
estimated to be living below the poverty line. National estimates of the
percentage of the population falling be?é)w the poverty line are based on
surveys of sub-groups, with the results weighted by the number of peo-
ple in each group. Definitions of poverty may vary considerably among
nations. This report informs on the percentage (%) of a given country’s
population living below the poverty line.

HIV and Aids The HIV and AIDS rate provides an estimate of the number of people in a
country living with the disease (this includes adults and children).

Literacy rate Literacy rate refers to the percentage of people aged fifteen and older
who are able to read and write.

Gender gap The Gender Gap ranking benchmarks gender gaps on economic, po-
litical, education and health criteria across various countries across the
globe. It provides country rankings that allow for effective comparisons
across various regions and income groups. The source drawn upon
surveyed 142 countries, with the country ranked in first place having
the lowest level of gender disparities and the country ranked in 142nd
place having the greatest level of gender disparities among the countries

measured.
SME Environment
Entrepreneurial strength The latest Global Entrepreneurship Index (GEI) measures the strength of

entrepreneurship across 130 countries. The country with the strongest
level of entrepreneurship is ranked in first place, while the contrary is true
for the country ranked in last place (130th). The following variables con-
sidered GEl were included in this study to inform our country-rankings.
They were selected as they encompass aspects over which entrepreneurs
presumably do not have direct control:

i. Cultural Support: This variable provides an indication of a population’s perception of entrepreneurs’ status and

career choice, as well as how the level of corruption in a particular country affects this perception. A country that
obtains 100% has the highest possible level of cultural support.



LANDSCAPE RESEARCH VARIABLES & DESCRIPTIONS

Measured Variable Description

ii. Human Capital: This variable provides an indication of the quality of human capital available in a country in terms
of their level of education and experience and availability of opportunities for continuous development or training. A
country obtaining 100% for this variable has access to the highest quality human capital (entrepreneurs and
employees alike).

iii. Risk Capital: This variable provides an indication of the availability of risk finance, focusing on the availability of
equity, rather than the availability of debt. A country obtaining 100% for this variable has the most accessible risk
finance available.

iv. Internationalisation: This variable provides an indication of the degree to which a country’s entrepreneurs are
internationalised by taking businesses’ exporting potential into account, as well as the extent to which a country
contributes to the global economy. A country obtaining 100% for this variable experiences a high level of interna-
tionalisation.

Overall ease of doing business The overall Ease of Doing Business ranking considered 189 economies.
A ranking of 1 out of 189 economies indicates the greatest ease of doing
business, and means that the regulatory environment is more conducive
to the starting and operating a local business when compared to coun-
tries with a lower ease of doing business ranking. Thus, a ranking of 189
out of 189 economies would indicate that the regulatory environment is
the least conducive to starting and operating a local business.

Ease of starting a business The Ease of Starting a Business ranking considers 189 economies, where
a country with a ranking of 1 has the most conducive environment for
starting a business, and a country with a ranking of 189 has the least
conducive environment. The following variables were considered to cal-
culating the “Ease of starting a business” ranking of a country: Number
of procedures; Cost (% income per capita); Time (Number of days); and
Paid-in minimum capital (% of income per capita).

The following variables form part of the World Bank’s Ease of Starting a Business ranking and were included in this
study as they offer key insights into the factors that influence the ease of starting a business in a respective country:

i. Cost of starting a business
The cost of starting a business is reported in terms of the percentage of income per capita.

ii. Time it takes to start a business
This measure refers to the number of days that it takes to start a business.

iii. Number of procedures to start a business
This measure refers to the number of regulatory and administrative procedures that are required to start a business.

Internet & Mobile Capacity

Internet capacity The internet capacity variable reflects the speed of internet of a country
in Mbps.
Internet penetration Internet penetration refers to an estimated percentage of a country’s

population making use of the internet.

Mobile phone penetration This variable refers to the number of mobile cellular subscriptions in a
given country. Since it is possible for one individual to have more than
one mobile cellular subscription, this data is presented as a ratio;
Mobile Cellular Subscriptions : Total Population

Infrastructure & Logistics

Infrastructure: LPI ranking The Logistics Performance Indicator (LPI) ranked 160 countries using six
dimensions to benchmark their logistics performance. These dimensions
were considered in the LPI ranking: Clearance process Efficiency; Trade
and transport related infrastructure quality; Ease of arranging com-
petitively priced shipments; Logistics services competence and quality;
Ability to track and trace consignments; Shipment timeliness for reaching
destination within the scheduled or expected delivery time. A ranking of
1out of 160 countries indicates the best performing country of all those
measured in terms of logistics and infrastructure; whereas a country
ranking last had the poorest performance.
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REPORT FINDINGS

Country Conduciveness of Starting and Conducting Business (%)

1t-Mauritius [ 79%
2 - South Africa [ 78%
37-Botswana [ 5%

4 -Namibia [N 62%

5th - Rwanda 59%

6 - Ghana
7 - Zambia

8% - Kenya

9% - Nigeria
10* - Uganda 31%
11* - Ethiopia 30%

12* - Zimbabwe [ 25%



RANK
01/12

SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

2 8th 29th

of 189 economies measured of 189 economies measured

Mauritius

o
BT — % _2.1%
MACRO ENVIRONMENT _ 30 - 7 (0

of income per capita
Political Stability: (Cost of Starting a Business)
| 69,4%

Social Hostilities:

= 10%

Population Below Poverty Line:

6 DAYS

to Start a Business

5 Corruption Clean Score:

Number of Procedures to Start a Business:

S Gender Gap:
106" of 142 countries 6 7 8 9 10
1" 12 13 14 15
INTERNET & MOBILE CAPACITY
Internet Mobile Phone

Pe”etlfa“fﬂ” Pe”‘ftlfa“'o” INFRASTRUCTURE & LOGISTICS
39% 1 32 : 1 00 4’ __ Infrastructure (LPI Score):

115% of 160 countries

No data available for the following variables: Strength of Entrepreneurship; Cultural Support; Human Capital; Risk Capital; or Internationalisation.
Where no data was available, the weightings were adjusted to make provision for the outstanding variables in order to have consistency in
reporting of results.



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

434 | 61+

of 189 economies measured of 189 economies measured

South Africa

] ]

_0 3% 46 DAYS

MACRO ENVIRONMENT Dy Eii!‘ff?:‘: Lopfon i) to Start a Business

Political Stability:

—_— 50% Entrepreneurial Strength of a Country
Social Hostilities: 52" out of 130 countries
] 10%

Population Below Poverty Line:

Cultural Support

43%
Risk Capital
: /= 28%
g;);:uptlon Clean Score: Human Capital
24%
Internationalisation
GDP Trajectory (2015 - 2016): 56%

e ||"._']gf_\

Number of Procedures to Start a Business:

00000
18" of 142 countries
o 7 8 9 10

INTERNET & MOBILE CAPACITY 1 12 13 14 15

Internet Mobile Phone
Penetlratron Penetra ion IN FRASTRUCTURE & LOGISTICS

(o) 1 5 0 1 00 Infrastructure (LPI Score):
51 >% ~ 34" of 160 countries



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

74 | 149"

of 189 economies measured of 189 economies measured

Botswana

] ]

1 /0 60 DAYS
MACRO ENVIRONMENT ctincome pe capita to Start a Business

Political Stability:
= 72.2% Entrepreneurial Strength of a Country
Social Hostilities: 66™ of 130 countries

0%

Population Below Poverty Line: Cultural Support

| 80%
Risk Capital

[ 16%
Human Capital

[— 34%

Internationalisation

I 33%

Corruption Clean Score:
63%

GDP Trajectory (2015 - 2016):

Number of Procedures to Start a Business:

?ir:der??guntm ° o o o o
O 0 0 0O

Internet Mobile Phone
Penetlratron Penetlr ation IN FRASTRUCTURE & LOGISTICS
15% 1 67 1 00 Infrastructure (LPl Score):

120" of 160 countries
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SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

8gth | 156t

of 189 economies measured of 189 economies measured

NElaglle]E —
= _13,1% | | e6DAYs

MACRO ENVIRONMENT Dy ot to Start a Business

Political Stability:
- 68,8% Entrepreneurial Strength of a Country
Social Hostilities: 69* of 130 countries

0%

Population Below Poverty Line: Cultural Support

49%
Risk Capital

28%
Corruption Clean Score:

499% Human Capital

[ 15%

Internationalisation

50%

GDP Trajectory (2015 - 2016):

(
;2 /0

L 5oL 20,
o F9e Hrie e Fl

Number of Procedures to Start a Business:

Gender Gap: o o o o o
40" of 142 countries

0O 0 0 0 O
1 12 13 14 15

INTERNET & MOBILE CAPACITY
Internet Mobile Ph_one
Penetlratkon Penetration INFRASTRUCTURE & LOGISTICS

I
0 78 1 00 __ Infrastructure (LPI Score):
15,8% T _ 931 of 160 countries



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

46" | 112*

of 189 economies measured of 189 economies measured

] ]

_52 3% 6,5 DAYS

MACRO ENVIRONMENT D@ S 10 Swrta Business

Political Stability:

—_ 45,8% Entrepreneurial Strength of a Country I [Ij:’

Social Hostilities: 99t of 130 countries

Population Below Poverty Line: Cultural Support

28%
Risk Capital
: [I— 30%
g;l;;uptlon Clean Score: Human Capital
41%
Internationalisation
26%

GDP Trajectory (2015 - 2016):

_'u

Number of Procedures to Start a Business:

© 0000
Tt of 142 countries
O 0 0 - o

INTERNET & MOBILE CAPACITY 1 12 13 14 15

Internet Mobile Phone
Pe”etlfat*on Pe“e“a ion IN FRASTRUCTURE & LOGISTICS
9% 6 4 1 0 0 Infrastructure (LPI Score):

80" of 160 countries



MACRO ENVIRONMENT D@ o

Political Stability:

S | 52%
Social Hostilities:
[ 27%

Population Below Poverty Line:

Corruption Clean Score:

GDP Trajectory (2015 - 2016):

o 8 o T s .
3,5% - 5,9%

Gender Gap:
* of 142 countries

INTERNET & MOBILE CAPACITY

Mobile Phone
Penetration

Internet
Penetration

016 115:100

S

SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a

Business: BU)IHF 55

96th

of 189 economies measured

70th

of 189 economies measured

] ]

14 DAYS

e ——
to Start a Business

_19 2%

105% of 130 countries measured

Entrepreneurial Strength of a Country I [Ij:’

Cultural Support

(R 60%
Risk Capital

| 19%
Human Capital

| 7%
Internationalisation

(| 17%

Number of Procedures to Start a Business:

0 00 -

14 15

IN FRASTRUCTURE & LOGISTICS

Infrastructure (LPI Score):
100" of 160 countries



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

111™ | 68™

of 189 economies measured of 189 economies measured

] ]

_31 9% 6,5 DAYS

MACRO ENVIRONMENT D@ L o State Busines:

Political Stability:

EE— 62.2% Entrepreneurial Strength of a Country
Social Hostilities: 110" of 130 countries
[ 15%

Population Below Poverty Line:

Cultural Support

35%
k Capital
15%
Eg{rupti()n Clean Score: Human Capital
— 28%
Internationalisation
GDP Trajectory (2015 - 2016): 56%

5,6% - 6,2%

Number of Procedures to Start a Business:

Gender Gap:
© 6 06 00
6 7 8 9 10
INTERNET & MOBILE CAPACITY 1 12 13 14 15

Internet Mobile Phone
Penetlratron Penetra ion IN FRASTRUCTURE & LOGISTICS

15 8% 67 1 0 0 Infrastructure (LPI Score):

T 1234 of 160 countries



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

136" | 143

of 189 economies measured of 189 economies measured

] ]

_42 7% 30 DAYS

MACRO ENVIRONMENT D@ Lol %o Start @ Business

Political Stability:

E— 24.2% Entrepreneurial Strength of a Country
Social Hostilities: 86™ of 130 countries
I 73%

Population Below Poverty Line:

Cultural Support

(i) 2%
Risk Capital

— 55%
Human Capital

[ | 43%

Internationalisation

O 30%

Corruption Clean Score:

25%

GDP Trajectory (2015 - 2016):

6% - 6,6%

Number of Procedures to Start a Business:

?f n gf{—ga’?a untries o o o o o
0O 06 0 00

Internet Mobile Phone
Penetlratron Penetra ion IN FRASTRUCTURE & LOGISTICS

o) 74 1 00 Infrastructure (LPI Score):
47,3% ~ 74" of 160 countries



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

170" | 129"

of 189 economies measured of 189 economies measured

Nigeria

] ]

_31 1% 28 DAYS

MACRO ENVIRONMENT D@ Toce T

Political Stability:

i 9% Entrepreneurial Strength of a Country
Social Hostilities: 84 of 130 countries

| 87%

Population Below Poverty Line: Cultural Support

22%
Risk Capital
, [— 25%
S?cl)?guptlon Clean Score: Human Capital
40%
Internationalisation
GDP Trajectory (2015 - 2016): 34%

4,5% - 5%

Number of Procedures to Start a Business:

© 0000
118t of 142 countries
000 ° -

INTERNET & MOBILE CAPACITY 1 12 13 14 15

Internet Mobile Phone
Penetlratron Penetra ion IN FRASTRUCTURE & LOGISTICS

39, 7% 78 1 00 Infrastructure (LPI Score):

75 of 160 countries



SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

150" | 166"

of 189 economies measured of 189 economies measured

o —
s _64,4% 32 DAYS

MACRO ENVIRONMENT = e fo Starta Busines

Political Stability:

g,
[ 32.2% Entrepreneurial Strength of a Country
Social Hostilities: 129 of 130 countries

1 #1%

Population Below Poverty Line:

Cultural Support

] 28%
Risk Capital

[ 13%
Human Capital

0 3%
Internationalisation

(| 12%

Corruption Clean Score:

GDP Trajectory (2015 - 2016):

L 79
- n

170

| o e T
o i B o e

Number of Procedures to Start a Business:

, Gender G 0O 6000
881 of 1 ountries

INTERNET & MOBILE CAPACITY 0 @ @ @ @
Internet Mobile Ph_one
Penetlratron Penetration INFRASTRUCTURE & LOGISTICS

I
0 5 2 1 0 0 Infrastructure (LPI Score):
18,2% sl —— "~ No Data Available

Where no data was available, the weightings were adjusted to make provision for the outstanding variables in order to have consistency in
reporting of results.




SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

1327 | 168"

of 189 economies measured of 189 economies measured

Ethiopia

- —
- _89,3% 15 DAYS

MACRO ENVIRONMENT = e fo Starta Busines

Political Stability:

=
©
]
R

Entrepreneurial Strength of a Country
Social Hostilities: 125" of 130 countries

~
2
fon

Population Below Poverty Line: Cultural Support

I 37%
Risk Capital
. 10%
gg:::uptlon Clean Score: Human Capital
~ 19%

Internationalisation
GDP Trajectory (2015 - 2016): i 3%

9,5% - 10,5%

Number of Procedures to Start a Business:

. © 0000
127" of 142 countries

O 06 0 0 -
INTERNET & MOBILE CAPACITY L 12 13 14 15
Internet Mobile Phone
Pe”etlfat*on Penetration INFRASTRUCTURE & LOGISTICS

I
1'9% 3 2 1 0 0 Infrastructure (LPI Score):

104" of 160 countries
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SME ENVIRONMENT

Overall Ease of Doing Ease of Starting a
Business: Business:

171t | 180

of 189 economies measured of 189 economies measured

/imbabwe

. o
' o o)
BT [0, e

e i (Cost of Starting a Business)
Political Stability:
= 34,2%

Social Hostilities:

] 15%

Population Below Poverty Line:

90 DAYS

to Start a Business

Corruption Clean Score:

y GDP Trajectory (2015 - 2016): Number of Procedures to Start a Business:

142 countries e o o o 10

1 12 13 14 15
INTERNET & MOBILE CAPACITY

Internet Mobile Phone

Pe”etlfatm” Pe”etlfa’“"o” INFRASTRUCTURE & LOGISTICS
38,8% 81 1 00 4’ " Infrastructure (LPI Score):

T 137" of 160 countries

No data available for the following variables: Strength of Entrepreneurship; Cultural Support; Human Capital; Risk Capital; or Internationalisation.
Where no data was available, the weightings were adjusted to make provision for the outstanding variables in order to have consistency in
reporting of results.
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CONCLUSION & FINAL THOUGHTS

The study measured the conduciveness of various African countries for SMEs to start and con-
duct business, of which the top twelve are reflected in this report. The findings of this study
have implications for entrepreneurs, investors, multinationals, SME support organisations and
policy makers alike, as it highlights the countries with the most favourable environments for
SMEs to start and build businesses, as well as the factors that contribute to creating environ-
ments that enable SMEs to thrive.

SME development is top of mind for most countries in the world, and even more so for the
developing world, particularly when considering their immense potential for creating em-
ployment opportunities and contributing to their respective economies. The view with this
research was not to gain a global perspective on the SME landscape, but rather to compare
specific African countries with one another in order to assist stakeholders in making informed
decisions when choosing to start and conduct business or support SME development on the
continent.

The study is unique in that it consolidates existing credible research to provide a holistic set of
macro- and micro environmental variables that are relevant to SMEs and may have a direct or
indirect influence on the conduciveness of starting and operating an SME within a particular
country. It should be noted that the study does not aim to inform decisions regarding African
countries with the highest revenue or return on investment opportunities for SMEs and inves-
tors, but merely focuses on how favourable a country is for starting and operating a business.

The findings of the study can guide:
Investors who are looking to invest in African SMEs and need insights into the countries
that are most supportive of SMEs;

» Multinationals that are considering expanding their African footprint through SMEs in
Africa, or whose expansion plans will rely on local SMEs to form part of their supply chain;

* Entrepreneurs who are planning to launch their next big idea in Africa and need strategic
direction in terms of which countries have the most conducive SME environments;

» SME support organisations in understanding which countries offer environments wherein
SMEs are more likely to flourish; and

» Policymakers in understanding the gaps that need to be addressed in order to create more
conducive environments in Africa in which SMEs can operate.

This report sheds light on the rapidly developing African SME landscape and highlights the
strengths and potential improvement areas of each of the countries’ SME landscapes. As Africa
embarks on a journey of economic growth and socio economic development, more empha-
sis is being placed on the role that SMEs can play in job creation. SMEs can be seen as a vital
component in the implementation of the Millennium Development Goals as they have the
capacity to drive gender equality and carry the potential to unlock economic opportunities to
alleviate poverty through job creation. Despite the work that still needs to be done to create
more conducive business environments for SMEs in Africa, the passion of African SMEs and
the developing SME ecosystems are sketching a bright future for the African SME landscape.

©ThinkRoom Consulting - 20
e S



COMPARATIVE COUNTRY INFORMATION

SME ENVIRONMENT

International

African Country Comparison

Benchmark
S
b ()]
o= 2 © 3
= o
= 8 3 g0N
Entrepreneurial
strength (outof 130 1 4th 12 Nodam 52nd gpt g9 99t 105" 110t 86 84" 129" 125" Nodata
countries)

(Co/‘;)'t“ra'support 84 79 74 noda 43 80 49 28 60 35 12 22 28 37 Nodm

Risk capital (%) 100 64 66  Nodata 28 16 28 30 19 15 55 25 13 10 Nodata

Human capital (%) 94 86 71 Nodata 24 34 15 41 7 28 43 40 3 19 Nodata

Internationalisation 94 63 74

%) Nodata 56 33 50 26 17 56 30 34 12 3 Nodata

Overall ease of

Jongbes’™S 7" 8" 31 28" 43¢ 74" 8g" 46" 70N TN 3EN 1707 1507 1320 17N

countries)

Ease of starting a
business (outof 46" 45" 28" 29t 44510 49t 1560 112t 9t 68N 1439 1290 166" 168" 180"
189 countries)

Cost of starting a
business (% ofin- 12 03 09 21 03 1 131 523 192 319 427 311 644 893 146
come per capita)

Time it takes to
start a business 5,6 6 4,5 6 46 60 66 6,5 14 6,5 30 28 32 9 90
(days)

Number of proce-

dures to start a 6 6 5 5 5 10 10 8 8 5 10 8 15 15 9
business

INTERNET & MOBILE CAPACITY

Internet
penetration 874 898 833 39 515 15 15,8 9 201 158 473 397 182 19 388
(% of population)

Mobile phone

penetration

(mobile sub- 98:100 124:100 100:100 124:100 98:100 115:100 132100 150:100 64100 114100 677100 74:100 1677100 52:100 78:100
scriptions : total

population)



COMPARATIVE COUNTRY INFORMATION

MACRO ENVIRONMENT

International

Benchmark African Country Comparison
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Mauritius
Botswana
Ethiopia
Zimbabwe

(Pc%‘ﬁca'“ab”ity 626 582 61 694 50 722 688 458 52 622 242 9 322 192 342

Corruption clean
score (%) 74 78 69 54 44 63 49 49 48 38 25 27 26 33 21

GDPtrajectory 27 26 08 35 2 43 55 7 35 56 6 45 55 95 1
(2015-2016) (%) 28 26 09 37 21 42 53 7 59 62 66 5 57 105 25

Social hostilities (%) 31 54 51 10 10 0 0 0 27 15 73 87 41 48 15

Population below
poverty line (%) 151 15 8,1 8 359 303 287 449 242 605 434 70 197 39 723

Sﬁ}geggjrﬁ’é%s’)t 200 26" 16 106" 18" 5T 40 7h 101 7190 370 1180 88 126" 63

INFRASTRUCTURE & LOGISTICS

Infrastructure: LPI
score (out of 161 oth Al 13t 115t 34 120t 934 8o 100t 1239 74t 75t Nodata 1041 137t

countries)
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